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FOR IMMEDIATE RELEASE

FORD ANNOUNCES “FURTHER FUTURES SCHOLARSHIP FAIR” PARTNERSHIP WITH THE
FUTURE PROJECT, FEATURING CONCERT WITH KENDRICK LAMAR
DETROIT, July 20, 2015 – In an effort to increase its educational investment in underprivileged schools in its
own community and across the nation, Ford Motor Company announced that it will host the Further Futures
Scholarship Fair on Friday, October 30, 2015, at Ford Field in downtown Detroit from 9 a.m. to 4 p.m. The
Further Futures Scholarship Fair will be a partnership between Ford and The Future Project, a 501(3) nonprofit
that works with high schools to provide “dream directors” who inspire students with supplemental educational
opportunities. In addition, the Further Futures Scholarship Fair will feature Grammy award-winning recording
artist Kendrick Lamar who will serve as the event’s spokesperson and also perform a benefit concert at Ford
Field beginning at 8 p.m.
The Further Futures Scholarship Fair will provide opportunities for students from The Future Project schools to
display how their “future projects” – companies, campaigns and organizations based on their passions – will
make a positive impact in their community. Students will also have the opportunity to interact and network
with other students, college and trade school admissions representatives, prospective The Future Project
schools and cities, other The Future Project staff and dream directors, and even Kendrick Lamar himself.
One grand prize winner from each The Future Project city (Newark, NJ; Washington, DC; New Haven, CT; San
Francisco; New York City; Philadelphia; and Detroit), as voted on by attendees, will earn a four-year $5,000
college scholarship from Ford and the opportunity to join Kendrick Lamar on stage for the closing ceremony
benefit concert in addition to other autographed merchandise from the recording artist. Ford will also give
away one special edition 2015 Ford Fusion to the “Dream Director of the Year” award winner as determined
by The Future Project executive staff.
“We see our partnership with The Future Project as the perfect opportunity to demonstrate our commitment
to education,” said Ford Motor Company President and Chief Executive Officer Mark Fields. “What stood out
most to us about The Future Project is its national campaign to empower young people to live extraordinary
lives of passion and purpose. Even more important to us is that it recently established a presence in Detroit
Public Schools as well. With its mission, and our brand slogan inspiring drivers to ‘go further,’ it only makes
sense for us to form a partnership that not only allows the city of Detroit to host a large scale national event,
but will also make us more attractive to younger consumers while furthering The Future Project’s goal of
inspiring students to ‘go further.’”
(more)
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Fields also said, “Along with the Further Futures Scholarship Fair’s mission of inspiring students to go further,
we also want to demonstrate that we understand our target consumers’ tastes. Our research shows that they
primarily view themselves as being ingrained in hip-hop culture. With this in mind, it only makes sense for us
to partner with Kendrick Lamar to serve as the spokesperson for the Further Futures Scholarship Fair.”
“Kendrick is widely regarded as one of the best recording artists in his genre and in all of popular music right
now. Those who listen to his music know him to be an artist that finds unique ways to inspire his listeners to
“go further” through different underlying themes. Not only that, but he is genuinely a down-to-earth artist who
loves to work with the youth. We’re very fortunate to have him perform and partner with The Future Project
and us for this event,” Fields added.
To participate, students must be high school juniors or seniors with at least a 2.0 grade point average, must
not have faced serious discipline (in-school or out-of-school suspensions) by their schools on more than
three occasions, and their future project must meet certain criteria that are approved by their school’s dream
director and school principal. Students may present their projects individually or can partner to form a group
of up to five students. Student projects will be judged based on originality, demonstration of positive impact,
and proper use of English grammar and punctuation. Only a maximum of five student projects from each
school will be considered for final approval to present at the Further Futures Scholarship Fair by The Future
Project staff.
Admission into the Further Futures Scholarship Fair for interested attendees is $150. Tickets for Kendrick
Lamar’s concert at 8 p.m. range from $50 to $250 and can be purchased at ticketmaster.com. For more
information, visit ford.com/furtherfutures.
###
ABOUT FORD MOTOR COMPANY
Ford Motor Company, a global automotive industry leader based in Dearborn, Michigan, manufactures or
distributes automobiles across six continents. With about 194,000 employees and 66 plants worldwide, the
company’s automotive brands include Ford and Lincoln. The company provides financial services through
Ford Motor Credit Company. For more information regarding Ford and its products worldwide, please visit
http://corporate.ford.com.
ABOUT THE FUTURE PROJECT
The Future Project is a national campaign to empower young people to live extraordinary lives of passion and
purpose. Founded in 2011, The Future Project achieves this mission by partnering with inner-city public high
schools to establish dream directors. Dream directors are hired full-time to work within the school to help
students realize their dreams by pushing them each day to discover their passions and channel them into bold
actions. Through dreams directors, The Future Project results in incredible student-run “Future Projects” that
inspire and enroll their peers until the entire school puts its dreams into action.
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FACT SHEET: FURTHER FUTURES SCHOLARSHIP FAIR
The Future Project Facts

• Founded in 2011 by Andrew Mangino and Kanya Balakrishna
• Address: 636 Broadway, Suite 704, New York, NY 10012
• Hires “dream directors,” or mentors, to work full-time by partnering with
teachers and staff to create “dream teams” of students
• Dream directors train students through Future U, with courses to help
students define their values, identify their strengths and understand the
power of their own influence
• Students then create “future projects” -- in the form of companies,
organizations or campaigns -- through their discovered passions, which
in turn, inspire other students to do the same and transform their school’s
culture
• 38 dream directors in seven cities for the 2014-2015 school year
• 6 in New Haven, CT
• 8 in New York City
• 3 in Washington, DC
• 5 in Newark, NJ
• 4 in San Francisco
• 12 in Detroit
• 1 in Philadelphia
• Dream teams in New York City and Newark schools reported 90 percent of their students were becoming
more excited to learn in school
• Students fundraised an average of $555 last year for their future projects
• Schools that have hired a dream director have experienced a six percent increase in student attendance
in less than a year
• Through partnerships with outside experts or organizations, students with future projects have impacted
an average of 47 people each.

(more)
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Ford Motor Company Facts
• Founded by Henry Ford who built the first quadricycle in 1896
• Officially incorporated in 1903
• Consists of Ford and Lincoln brands
• Introduced the Model T in 1908 Established the Ford Motor Company Fund in 1949 to carry out the
company’s philanthropic efforts
• Became a publicly traded company in 1956
• $30.2 million in contributions from Ford Motor Company Fund in 2014 to three categorized areas of
importance:
• $17.8 million towards community life
• $8.5 million towards education
• $3.9 million towards driving safety
• $15.4 million in contributions from Ford Motor Company in 2014
• $9.2 million in donations administered through Ford Motor Company Fund and community services
• $6.2 million towards other company donations
Public Education in the U.S.
• 70 percent of students from economically disadvantaged backgrounds graduated from public high
school within four years, nine percent lower than the national average for the 2010-11 school year
• 69 percent of black students nationally graduated from public high school within four years, 11 percent
lower than the national average for the 2011-12 school year
• California, Washington, DC, Michigan and New York among 22 states and U.S. territories that
experienced public high school dropout rates higher than the national average for the 2011-12 school
year
• Both Hispanics and American Indian/Alaska Natives experienced dropout rates at 13 percent, five
percent above the national average in 2012, among citizens ages 16 through 24
• Both blacks and Pacific Islanders experienced dropout rates at nine percent, two percent above the
national average in 2012, among citizens ages 16 through 24
Further Futures Scholarship Fair Facts
• Friday, October 30, 2015, at Ford Field from 9 a.m. to 4 p.m.
• Admission is $150, and is limited to college and trade school representatives, as well as other
organizations and companies as approved by The Future Project and Ford
• Recording artist Kendrick Lamar to act as celebrity spokesperson and perform benefit concert at 8 p.m.
• Concert tickets prices range from $50 to $250 on sale at ticketmaster.com and Ford Field box office
• 20 percent of concert ticket sales proceeds will be contributed towards fundraising for The Future
Project
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BACKGROUNDER: FURTHER FUTURES SCHOLARSHIP FAIR
The Future Project
The Future Project was founded in 2011 by Yale University graduates Andrew Mangino and Kanya
Balakrishna. It was this same year that Mangino and Balakrishna both left their careers in Washington, DC, to
work on their organization full-time.
The Future Project collaborates with public school systems to hire full-time mentors, or “dream directors” in
high schools. Dream directors then partner with teachers, staff and principals to understand their school’s
unique problems and find solutions that involve its students. Dream directors then form “dream teams” of
students who are inspired to create change throughout their school. These students undergo training through
“Future U” to discover how to use their strengths to influence others. Through this discovery, students form
their own “future projects” -- in the form of organizations, companies or campaigns -- eventually inspiring
others to do the same while positively changing their schools’ culture.
Now headquartered in New York City, The Future Project started out in New Haven, Connecticut, where
Mangino and Balakrishna were able to leverage their connections through Yale to form a partnership with
New Haven Public Schools. Over the course of two school years, The Future Project expanded into public
high schools in New York City, Washington, DC, and Newark, New Jersey. The Future Project also recently
expanded in Detroit, San Francisco and Philadelphia for the 2014-15 school year. In total, The Future Project
has 38 dream directors across seven U.S. cities.
ABOUT THE FUTURE PROJECT
The Future Project is a national campaign to empower young people to live extraordinary lives of passion and
purpose. Founded in 2011, The Future Project achieves this mission by partnering with inner-city public high
schools to establish dream directors. Dream directors are hired full-time to work within the school to help
students realize their dreams by pushing them each day to discover their passions and channel them into bold
actions. Through dreams directors, The Future Project results in incredible student-run “Future Projects” that
inspire and enroll their peers until the entire school puts its dreams into action.
(more)
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Ford Motor Company
Ford Motor Company was officially incorporated in 1903 by Henry Ford and 12 other investors with 1,000
shares. That year, Ford and his investors spent $28,000 by the time their first Ford Model A was sold on July
23. However, by October 1 the company had turned a $37,000 profit.
Five years later in 1908, Ford produced the highly popular Model T automobile, which would become one of
the best-selling vehicles of all-time until its production ceased in 1927. That same year, Ford expanded its
operations into Europe, establishing a sales branch in Paris.
In 1913, Ford developed the first chassis assembly line to automobile production at its plant in Highland
Park, Michigan. The assembly line allowed for production time of the Model T to be reduced from 12.5 to 1.5
hours.
With the purchase of the Lincoln Motor Company in 1922, Ford expanded its product offering into luxury
vehicles. By 1938, Ford established the Mercury brand vehicle line to serve as a middle price range offering
between affordable Fords and high-end Lincoln models. While Ford still offers the Lincoln brand, the
company ceased production for its Mercury brand in 2011.
In 1949, the Ford Motor Company Fund was established as a way for the company to invest in civic interests.
Unlike the Ford Foundation which was founded in 1939 by then president Edsel Ford to support social
change initiatives, the Ford Fund limits its involvement to nonprofit organizations and remains impartial to any
particular demographic audience. The Ford Fund focuses its efforts on three areas: community life, education
and driver safety. In total, the Ford Fund has invested $1.5 billion since it began its operations.
The Ford Fund contributed $30.2 million to civic organizations in 2014. In education alone, the Ford Fund
award $2,001,385 in scholarships through its Blue Oval Scholarship program. It total, the Ford Fund
supported 400 schools across 10 countries last year.
Meanwhile, the Ford Fund contributed $17.2 million towards organizations that dedicate themselves to
improving community life. Specifically in southwest Detroit, the Ford Fund opened the Ford Resource and
Education Center in June 2013 to focus on the community’s basic needs, economic growth and quality of life.
Throughout the U.S. in 2014, the Ford Fund worked with 485 community groups and served 1.4 million meals.
Globally, the Ford Fund has assisted more than 500,000 individuals through the activities of Operation Better
World, a collaborative network between Ford dealers and other groups who support programs and non-profit
outreach.
ABOUT FORD MOTOR COMPANY
Ford Motor Company, a global automotive industry leader based in Dearborn, Michigan, manufactures or
distributes automobiles across six continents. With about 194,000 employees and 66 plants worldwide, the
company’s automotive brands include Ford and Lincoln. The company provides financial services through
Ford Motor Credit Company. For more information regarding Ford and its products worldwide, please visit
http://corporate.ford.com.
(more)

Further Futures Scholarship Fair Backgrounder, page 3
Further Futures Scholarship Fair
Ford Motor Company will host the Further Futures Scholarship Fair on Friday, October 30, 2015, at Ford Field
in downtown Detroit from 9 a.m. to 4 p.m. Ford will partner with The Future Project, a 501(3) non-profit that
works with high schools by providing “dream directors” to inspire students through supplemental educational
opportunities. The Further Futures Scholarship Fair will also feature Grammy award-winning recording artist
Kendrick Lamar to serve as the event’s spokesperson and performer for its benefit concert at Ford Field
beginning at 8 p.m.
The Further Futures Scholarship Fair will provide opportunities for students from The Future Project schools
to display their “future projects,” which are companies, organizations and campaigns students have started
with the help of their school’s dream director. Students will demonstrate how their future projects have made
a positive impact in their community, while having the opportunity to interact and network with other students,
college and trade school admissions representatives, prospective The Future Project schools and cities, other
The Future Project staff and dream directors, and even Kendrick Lamar himself.
One grand prize winner from each The Future Project city (Newark, NJ; Washington, DC; New Haven, CT; San
Francisco; New York City; Philadelphia; and Detroit), as voted on by attendees will earn a four-year $5,000
Ford Blue Oval Scholarship from Ford Motor Company Fund, as well as the opportunity to join Kendrick
Lamar on stage for the closing ceremony benefit concert and other autographed merchandise from the
recording artist. Ford will also giveaway one special edition 2015 Ford Fusion to the “Dream Director of the
Year” award winner as determined by The Future Project executive staff.
Representatives from universities, colleges and trade schools are invited to attend the Further Futures
Scholarship Fair, as well as companies and organizations who have an existing partnership with The
Future Project. Outside organization are invited to attend as long as they are approved by Ford and The
Future Project to demonstrate they will act in the best interests of the students. Representatives from
these institutions, companies and organizations are encouraged to offer resources, including employment
opportunities and scholarships, to students as they deem eligible. Admission for the Further Futures
Scholarship Fair is $150 and can be paid for online at ford.com/furtherfutures.
To participate, students must be high school juniors or seniors with at least a 2.0 grade point average, must
not have faced serious discipline (in-school or out-of-school suspensions) by their school on more than three
occasions, and their future projects must meet certain criteria while also being approved by their schools’
dream director and school principal. Students may present their projects individually or can partner to form
a group of up to five students. Student projects will be judged based on originality, demonstration of positive
impact, and proper use of English grammar and punctuation. Only a maximum of five student projects from
each school can be considered for final approval to present at the Further Futures Scholarship Fair by The
Future Project staff.
At Ford Field, the Further Futures Scholarship Fair will take place at the stadium’s field level. Half of the
stadium’s field will be sectioned off for the opening and closing ceremonies and intermissions, while the
other half will be used for the fair to take place. The opening ceremony will begin at 9 a.m. where Ford Chief
Executive Officer and President Mark Fields will address attendees. Fields will be followed by The Future
Project Co-Founder and CEO Andrew Mangino at 9:15 a.m. where Mangino will end his remarks with a
15-minute Q&A session. The opening ceremony will end with remarks from Kendrick Lamar at 9:50 a.m.,
where he will send attendees off to the fair with words of encouragement.
(more)
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Grand prize winners will be initially recognized at the closing ceremony, which begins at 3:15 p.m. Each
winner will be presented by his or her city’s chief dream director. At 3:50 p.m., Fields and Mangino will coannounce the “Dream Director of the Year” award and present the winner with his or her special edition
2015 Ford Fusion. Finally, Kendrick Lamar will address the crowd with closing remarks and announce free
admission to his concert for students, dream directors and other The Future Project staff.
Tickets for the concert range from $50 to $250 and can be purchased online at ticketmaster.com or the Ford
Field box office. Twenty percent of all sales from ticket proceeds will be donated to The Future Project, a
501(c)(3) non-profit organization.
For more information, visit ford.com/furtherfutures.

Ford Motor Company
1 American Road, Dearborn, MI, 48126
(313) 322-3000 | info@ford.com | www.ford.com

Mark Fields
President and Chief Executive Officer
Mark Fields is the president and chief executive officer of Ford Motor Company. He took over for Alan Mulally
beginning July 1, 2014, and was elected to the board of directors that same year.
Born on January 24, 1961, in Brooklyn, New York, Fields earned his bachelor’s degree in economics from
Rutgers University in 1983 and earned his M.B.A. from Harvard.
Fields joined Ford in 1989 where he served in various positions in South America and North America,
eventually becoming the managing director for Ford Argentina. He left from 1998 through 2002 to work for
Mazda Motor Company. Starting out as its global marketing and sales director, Fields eventually became
president, leading the company through a period of significant transformation.
Upon his return in 2002, Fields served as chairman and chief executive officer, Ford of Europe and Premier
Automotive Group, where he led all activities for Ford’s premium vehicle business group and Ford brand
vehicles manufactured and sold in Europe. In 2005, he returned to the United States to lead Ford’s The
Americas division as its president, while becoming executive vice president of the entire company. Here,
Fields led development, manufacturing, marketing and sales of Ford and Lincoln vehicles in the United
States, Canada, Mexico and South America, overseeing the transformation of the company’s North American
operations and record profitability.
Prior to becoming the president and chief executive officer, Fields served as chief operating officer beginning
in 2012.
Fields was named a Global Leader of Tomorrow by the World Economic Forum in 2000 and CNBC’s Asia
Business Leader, Innovator of the Year for 2001.
Currently, Fields resides in Dearborn, Michigan, with his wife Jane and two sons, Max and Zach.
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Andrew Mangino
Co-Founder & CEO
Andrew Mangino is a social entrepreneur and co-founder of The Future Project. He received his Bachelor of
Arts in political science from Yale University in 2009.
Upon graduation from Yale, Mangino served as a speechwriting intern at The White House, where he worked
in the office of Vice President Joe Biden from September 2009 through February 2010. From there, he served
as the speechwriter to the attorney general from March 2010 through March 2011.
To get a head start on founding The Future Project, Mangino left his position at The White House to join
Ashoka, a nonprofit that mentors and provides resources to social entrepreneurs, for four months in Arlington,
Virginia.
Although Mangino earned the Marshall Scholarship to study at Oxford University in England later in 2011, he
left the program after three months to begin working on founding The Future Project along with co-founder
and fellow Yale graduate Kanya Balakrishna.
Today, The Future Project now has a presence in high schools in seven cities across the country.
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Kanya Balakrishna
Co-Founder & President
Kanya Balakrishna is a co-founder of The Future Project and has served as its president since 2011. She
graduated with her Bachelor of Arts in anthropology from Yale University in 2009.
Upon her graduation from Yale, Balakrishna worked as an associate at Global Health Strategies from
September 2009 through March 2010. From there, Balakrishna served as chief speechwriter, office of the
commissioner for the Food and Drug Administration (FDA) in Washington, DC.
In June 2011, she left her position with the FDA to begin working at The Future Project full-time, along with
her co-founder and chief executive officer Andrew Mangino.
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Kendrick Lamar
Recording Artist
Kendrick Lamar was born Kendrick Lamar Duckworth on June 17, 1987, in Compton, California. His parents,
who are from Chicago, gave him the name in honor of The Temptations lead singer, the late Eddie Kendricks.
Kendrick is from the same city as N.W.A., a hip-hop-based rap supergroup in the late 1980s and early 1990s,
which consisted of the recording artists Ice Cube, Eazy-E and Dr. Dre, along with producers DJ Yella and MC
Ren. He graduated from Centennial High School in Compton in 2005. While he was in high school, Kendrick
signed with Top Dawg Entertainment, an independent local indie record label based in Carson, California.
After releasing four mixtape projects from 2003 through 2010 and working with several West Coast rap
recording artists, Kendrick was featured on the cover of XXL magazine for its annual Freshman Class
issue. Later that year, Kendrick released an iTunes exclusive album titled “Section.80.” The following year,
he released his first major album, “good kid, m.A.A.d city,” through Interscope Records and Aftermath
Entertainment, while remaining signed with Top Dawg Entertainment. After nine months, “good kid, m.A.A.d
city” was certified platinum by the RIAA. The album would also receive seven Grammy nominations at the
56th Annual Grammy Awards, including Best New Artist, Album of the Year, and Best Rap Song.
The following year, Kendrick won Grammy awards for Best Rap Performance and Best Rap Song for the track
“i.” A version of “i” would later go on to be featured on his second major label album, “To Pimp a Butterfly,”
which was officially released on March 16, 2015.
Kendrick is also a member of TDE’s rap supergroup Black Hippy, featuring artists Jay Rock, Schoolboy Q and
Ab-Soul. He is currently engaged to his longtime girlfriend from Centennial High School, Whitney Alford.
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MEDIA ALERT
FOR IMMEDIATE RELEASE

FORD TO ANNOUNCE PARTNERSHIP WITH THE FUTURE PROJECT, FRIDAY, AUGUST 21
DETROIT, August 19, 2015 – Ford Motor Company will announce its new partnership with The Future
Project, a 501©(3) non-profit that works with inner-city high schools across the country, and Grammy awardwinning recording artist Kendrick Lamar.
What: Press conference to announce partnership with The Future Project
Who: Ford CEO and President Mark Fields,
The Future Project co-founder and CEO Andrew Mangino
The Future Project co-founder and President Kanya Balakrishna
Recording artist Kendrick Lamar
When: Friday, August 21, 2015; 11 a.m.
Where: Ford Field
2000 Brush Street
Detroit, MI 48226
Interested parties must RSVP to Cedric Brown at cebrown@syr.edu or (313)-333-3199 by close-of-business
Thursday, August 20, 2015. Free parking will be made available at the Ford Field Parking Deck off of St.
Antoine Street.
ABOUT FORD MOTOR COMPANY
Ford Motor Company, a global automotive industry leader based in Dearborn, Michigan, manufactures or distributes automobiles
across six continents. With about 194,000 employees and 66 plants worldwide, the company’s automotive brands include Ford and
Lincoln. The company provides financial services through Ford Motor Credit Company. For more information regarding Ford and its
products worldwide, please visit http://corporate.ford.com.
ABOUT THE FUTURE PROJECT
The Future Project is a national campaign to empower young people to live extraordinary lives of passion and purpose. Founded in
2011, The Future Project achieves this mission by partnering with inner-city public high schools to establish dream directors. Dream
directors are hired full-time to work within the school to help students realize their dreams by pushing them each day to discover their
passions and channel them into bold actions. Through dreams directors, The Future Project results in incredible student-run “Future
Projects” that inspire and enroll their peers until the entire school puts its dreams into action.
###
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Jenna Bush Hager, contributing correspondent
TODAY
30 Rockefeller Plaza
New York, NY 10112
Dear Jenna:
Did you know that only 70% of students from economically disadvantaged backgrounds graduated from
public high schools within four years? This rate is nine percent lower than the national average for the 201011 school year. What’s even worse are the dropout rates for students of black, Hispanic, Asian Pacific and
American Indian ethnicities in comparison with the national average.
What if a partnership with Grammy award-winning recording artist Kendrick Lamar could help inspire these
students to stay in school through a benefit concert? More importantly, what if this partnership gave four-year
$5,000 scholarships to seven students from a national nonprofit organization? That’s what’s taking place on
Friday, October 30, 2015, where Ford will showcase students from The Future Project at the first ever Further
Futures Scholarship Fair in downtown Detroit.
Your help is needed to generate awareness for the Further Futures Scholarship Fair. The Future Project’s
work is national in scope as it has partnerships with public high schools in New York City, Washington, DC,
Philadelphia, and San Francisco among others. Their co-founders, Andrew Mangino and Kanya Balakrishna,
are available and willing to make an appearance on TODAY, as well as Ford CEO Mark Fields and Kendrick
Lamar. Twenty percent of the proceeds from Kendrick’s concert will go towards expanding The Future
Project’s work, so your help in featuring them on the show would be greatly appreciated.
You will be contacted by me on Tuesday morning to follow-up on your interest in this story. In the meantime,
please feel free to contact me by email at cebrown@syr.edu or call (313) 333-3199 if you have any additional
questions. You will find the Further Futures Scholarship Fair media kit enclosed. Thank you for your time and
consideration.
Sincerely,

Cedric F. Brown
Public Relations Director
Enc.: Media kit
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Media List
1. Today – NBC Television Network
30 Rockefeller Plaza
New York, NY 10112
(212) 664-4602
today@nbcuni.com
Jenna Bush Hager, contributing correspondent
Today was launched on January 14, 1952 with Dave Garroway as the host. The morning news program
airs Monday through Friday and provides the latest in national and international news, weather reports,
and interviews with people making headlines in politics, business, media, entertainment, and sports.
The Today show started broadcast on the radio via SiriusXM in June 2014.
Today has broadcast live from many remote locations around the world.
For CPM Rates: Todayshow.com video is about a $35 CPM and display is anywhere from $10 to $15.
The outlet offers RSS (Really Simple Syndication) and a digital Podcast.
Bush Hager is Editor at Large for Southern Living where she also contributes to the column “Paper
Napkin Interview.” She also serves as a Contributing Correspondent for Today and focuses on
education, urban education, women and children issues and literacy.
2. The Detroit News
160 W. Fort Street
Detroit, MI 48226
(313) 496-5400
newsroom@detroitnews.com
Jennifer Chambers, reporter
Detroit News is a general-interest daily newspaper written for the general public in Detroit and was
founded in 1873 as The Evening News. The paper covers business, science, automotive, consumer,
health and technology. Articles include news and trend stories, product announcements and reviews,
case studies, company profiles, personality profiles and interviews. The paper is distributed via home
delivery on Thursdays, Fridays and Saturdays.

This outlet offers RSS (Really Simple Syndication).
Chambers is a Reporter covering Philanthropy, Non-Profits and Start-Ups for The Detroit News.
Contact her via email.
jchambers@detroitnews.com
3. The Star-Ledger
1 Gateway Center, Suite 1100
Newark, NJ 07102
(732) 902-4500
cgiannantonio@starledger.com
Christina Giannantonio, community news reporter
The Star-Ledger is a 95+ page, four-color broadsheet written for the general public in the New
Jersey area. The newspaper aims to serve the greater New Jersey region. The business section is
featured daily, covering local and national business stories, daily stock market rates, and real estate.
The largest business sections appear in the Tuesday and Sunday editions. Articles include features,
breaking news, trends, analyses, profiles, and investigative stories.
Giannantonio is a Community News Reporter covering Schools and Education in Morris and
Middlesex Counties, NJ for the Star-Ledger and NJ Advance Media. Contact her via email.
4. Class Action – KNTV-TV
360 3rd St., Suite 103
San Francisco, CA 94107
(408) 432-6221
Barbara.kunz@nbcuni.com
Barbara Kunz, executive producer
Weekly education segment that focuses on related topics and issues in California. Brings together
educators, policy makers and families to explore realistic solutions to the challenges facing schools in
California. Reports from NBC Bay Area news anchor Jessica Aguirre.
Kunz serves as Executive Producer of Press: Here and Class Action at KNTV-TV. She oversees all
aspects of weekly content production, such as research, script writing, selecting and booking guests,
line producing, supervising post production, social media and distribution to NBC stations.
5. DoSomething.org
19 West 21st St., 8th Floor
New York, NY 10010
(212) 254-2390
helpme@dosomething.org
Bryce Mathias, assistant editor
Covers social issues, charitable causes, and non-profit campaigns. Focuses on getting teens involved
in activism.
Mathias is the Assistant Editor for DoSomething.org. He can be reached via main e-mail.

6. Detroit Free Press
160 W. Fort St.
Detroit, MI 48226
(313) 222-6400
rsehgal@freepress.com
Ritu Sehgal, managing editor
Detroit Free Press is a general-interest daily newspaper written for the general public in Detroit.
Founded in 1831 as the weekly Democratic Free Press and Michigan Intelligencer, the publication is
one of the largest daily newspapers in the country. Detroit Free Press has won eight Pulitzer Prizes.
Coverage includes business, automotive, consumer, health and technology. Articles consist of news
and trend stories, product announcements and reviews, case studies, company profiles, personality
profiles and interviews. The publication has daily deadlines in the afternoon. It is best to contact staff
editors and reporters before 3pm ET. Non-disclosure agreements are made on a case by case basis.
The editorial staff does not usually see product demonstrations. The paper does not offer reader
service cards. The paper is distributed via home delivery on Thursdays, Fridays and Sundays. It is
available daily on newsstands.
The outlet offers RSS (Really Simple Syndication) and a digital podcast.
Sehgal is the Managing Editor for News and Features for the Detroit Free Press. She also oversees
Health and Education coverage.
7. New Haven Register
100 Gando Drive
New Haven, CT 06513
(203) 789-5200
estannard@nhregister.com
Ed Stannard, senior writer
New Haven Register is Connecticut’s second largest daily newspaper. The publication provides
readers throughout New Haven, CT and the surrounding areas with local, regional and national news.
Stannard is the Metro Editor of the New Haven (CT) Register. He prefers press releases be sent by
e-mail.
8. The Kojo Nnamdi Show – WAMU-FM
4401 Connecticut Ave NW
Washington, DC 20008
(202) 885-1226
bsweeney@wamu.org
Brendan Sweeney, managing producer
The Kojo Nnamdi Show, hosted by Nnamdi, is a program that airs on WAMU-FM in Washington,
D.C. The program was formerly known as Public Interest with Kojo Nnamdi. The show focuses on a
wide array of topics such as current events, politics, social issues, public affairs, science, arts and
entertainment, sports, and local, national, and international news. Special segments include: Tech
Tuesday, The Computer Guys and The Politics Hour.
The program is both interview- and caller-driven. Past guests on the show include U.S. Secretary of
Labor Alexis Herman, linguist Noam Chomsky, producer and director Sydney Pollack, and entertainer
Marcel Marceau. Every Tuesday, the program focuses on technology in a segment called Tech
Tuesday.

The show appeals to adults, ages 18 to 64, in the Washington, D.C. area. The show accepts pitches
by phone. PR professionals should leave a voice message on the show’s answering machine.
Producers say they can only return calls in response to pitches that they are interested in pursuing.
The program does not accept unsolicited faxes. Therefore, the show does not wish to publish its
fax number. Press releases should be sent by e-mail to kojo@wamu.org. There are no commercial
advertising opportunities for the program. For information regarding public service announcements
contact the show at (202) 885-1200.
The show offers RSS (Really Simple Syndication)
9. USA Today7950 Jones Branch Drive
McLean, VA 22108
(703) 854-4469
kwillis@usatoday.com
Kim Willis, assignment editor
USA Today is a national, general interest newspaper covering consumer-driven and general interest
topics. There are many trend stories and profiles, as well as news from around the world. Coverage
also includes business, technology, entertainment, travel, movie and book reviews, television,
food, fashion, health and sports. The paper is broken down into the sections News, Money, Sports,
Life, Travel, Tech and Weather. It also makes heavy use of color and graphics. Lead times vary for
departments and reporters. The ad rates in their media kit are based on modular sizes. Editors and
reporters honor non-disclosure agreements on a case-by-case basis. They also publish an e-Edition
copy of the print publication and a Saturday-Sunday e-edition called USA Today EXTRA. It was
founded in 1982.
As of fall 2010, the paper underwent a staff and content restructuring with a push towards developing
content towards platforms other than print, such as mobile device applications and other digital
formats. Newly-designed content rings consist of the sections Your Life, Travel, Breaking News,
Investigative, National, Washington/Economy, World, Environment/Science, Aviation, Personal
Finance, Autos, Entertainment, and Tech. The Your Life section provides information on health and
well-being and runs Monday through Thursday, featuring a different theme each day: Mondays
focus on “thrive” issues and cover preventive health and fitness and also include inspirational and
motivational features; Tuesdays feature “care” topics including parenting, care-giving, volunteering
and philanthropy; Wednesdays highlight “nourish” issues such as diet and nutrition; and Thursdays
focus on “shine” topics such as beauty, grooming, self confidence, life management and personal
achievement.
The outlet offers RSS (Really Simple Syndication).
Willis is an Assignment Editor overseeing Entertainment, focusing on Music, including Pop Music,
Rap, Hip-Hop and R&B for USA Today in McLean, VA. She is interested in specific story pitches and
exclusives. Send her information on pop culture. Do NOT send her information on medical, religion,
education, travel or family issues stories. She says, “links to media sites where we can download art/
video are helpful, as are iframe embed codes.”
She is interested in “conceptual scoops.” She says, “In short, a conceptual scoop isn’t hard news. It’s
piecing things together in the culture and then figuring out if the product or idea fits into that.” Offer
information about competitors to demonstrate a trend. Check a reporter’s beat before pitching her and
don’t double pitch. Don’t bother with unsolicited faxes, they’re tossed without a glance.

Regarding PR people, she says, “We want the story before it has been placed on the Today show or
The Wall Street Journal.” She prefers to be contacted by email. Due to the volume of mail received,
mail should be sent by overnight delivery. Do NOT contact her by fax. The best time to contact her is
on Thursday afternoons and Fridays.
10. RESPECT
86 Chambers St., Floor 7
New York, NY 10007
(no phone number listed)
Elliott Wilson, editor
yn@rapradar.com
The hip-hop nation demands respect. Launched in November 2009, rap aficionados worldwide will
finally received it — a magazine that doesn’t care about the latest beef or how much cash your favorite rapper has in the bank. With the print game changing and the ever-growing amount of free urban
content on the Web, there is a need for a publication that raises the quality standard, delivering worldclass editorial and images by some of the most celebrated photographers in pop culture. RESPECT.
magazine targets a sophisticated and intelligent reader, who desires a publication that speaks to them
with class and visually has soul. Welcome to the new old school.
Wilson is the Publisher of Rap Radar and Editor of RESPECT. He can be contacted via email.
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Blog post
“Going Further for Education with The Future Project and Kendrick Lamar”
“Go further” has been a theme for more than just Ford in 2015. On one end, you have a nonprofit
organization that is going further by bringing inspiration back into inner-city high schools. On the
other, you have a Grammy award-winning recording artist who released one of the year’s best albums, full of songs inspiring listeners to “go further.”
We’ve found a way to bring the two together for a partnership that awards scholarships and raises
money at the same time. It’s called the Further Futures Scholarship Fair, and it’s coming to Ford
Field on Friday, October 30, 2015.
The scholarships, which are worth $5,000 for four years, will be awarded to seven grand prize-winning students from The Future Project, a nonprofit that works with high schools to provide “dream
directors” who inspire students with supplemental educational opportunities. These students will
win the scholarships by showcasing how their “future project” – a company, organization or campaign based on their passions – has made an impact on their community. The scholarships will be
awarded through our Blue Oval Scholars Program and will allow the winners to connect with a vast
network of past winners. Even students who aren’t grand prize winners will have an opportunity
to win scholarships from college and trade school admissions representatives who will be in attendance.
As for the Grammy award-winning artist? We figured we’d tab Kendrick Lamar to serve as the
Further Futures Scholarship Fair spokesperson. After all, hip-hop music has a way with the kids,
and Kendrick is arguably the best in the genre right now. That’s why he’s offered to perform a benefit concert after the event is over, where 20 percent of the proceeds will be donated to The Future
Project. Kendrick’s also letting the winning students join him on stage and sending them home with
some free autographed merchandise as a token of his appreciation.
Finally, we can’t neglect the inspiration behind these students’ future projects. That’s why we’re
sending The Future Project’s “Dream Director of the Year” home with an all new, limited-edition 2015
Ford Fusion, designed with the nonprofit’s color scheme and packed Kendrick Lamar merchandise.
Bottom line: instead of having your usual college fair where students come out to see the colleges,

the Further Futures Scholarship Fair is bringing the colleges out to the students. It’s our way of
keeping of the theme of 2015, for education to “go further.”

Tweet post
Keeping up the theme of 2015: Going further for education with @kendricklamar and @
DreamDirectors http//:ford.com/furtherfutures

Facebook post
Keeping up the theme of 2015: We’re partnering with The Future Project and Kendrick Lamar to go
further for education. http//:ford.com/furtherfutures

